[E-BOOK] Market Oversight Games (V or-economie)

Market Oversight Games (Vor-economie)

Maarten Pieter Schinkel
ebooks | Download PDF | *ePub | DOC | audiobook

& UNIVERSITY OF AMSTERDAM

Market

Oversight

Games

e

2011-03-210riginal language:English 8.31 x .12 x 5.83l, .15 #File Name: 905629663940 pages | File size:
28.Mb

Maarten Pieter Schinkel : Market Oversight Games (Vor-economie) before purchasing it in order to gage whether
or not it would be worth my time, and al praised Market Oversight Games (V or-economie):

Big business plays cat mouse with market regulators. Market participantstry to avoid the competitive pressures that
the regulators are working to keep up. Only if the latter play these games at least as cleverly as the former can we reap
all the fruits of competition. A case in point is the European Commission's ongoing struggle with VISA and
MasterCard. Another example is the Dutch telecom regulator OPTA's pursuit of the local cable monopoliesin The
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Netherlands. The Dutch Central Bank DNB vs. DSB Bank is a strategic market oversight game aswell. In his
inaugural lecture as Professor of Competition Economics and Regulation, Maarten Pieter Schinkel draws on game
theory, artificial intelligence research on Pac-Man, and forensic evidence obtained through undercover surveillance to
develop optimal market oversight strategies. He argues that market supervisors should have strong discretionary
authority to be able to creatively pursue continuously changing business strategies with an evasive edge. This. finding
has implications for the interpretation of the principle of legal certainty. Asillustrations, Schinkel outlines several
possible evasion strategies in recent competition cases. He gives examples of strong counter-play by the US
Department of Justice, the European Commission, the UK Office of Fair Trading and the Netherland Competition
Authority NMa. Schinkel warns against .flying blind on leniency instruments and complaints made by rivals. He
points out how market supervisors can become a pawn in the game between powerful companies.
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